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How Do Paid Posters’ Comments Affect Your Purchase Intention
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Abstract Paid posters are a group of professionals who hired by
public relation company and try to win public attention for their cli-
ents or attack clients’ competitors through releasing a large number
of posts in social websites. Some hot social events have proven that
paid posters’ comments will have a tremendous impact on consum-
er’s behavior decision. However, related research on paid posters is
still in the initial stage. In order to investigate the influence mech-
anism between paid posters’ comments and consumer’s purchase
intention, based on relevant researches on online word of mouth and
online comments, this paper divides the attributes of paid posters’
comments into four dimensions (the quantity, the quality, the simi-
larity degree and the time concentration degree) through the method
of expert interview and questionnaire survey. Connecting with
consumer’s perceived usefulness, perceived expertise and perceived
risk for paid posters’ comments; a new model is proposed to illus-
trate how paid posters’ comments influence consumer’s purchase
intention. Final empirical results show that all attributes of paid
posters’ comments (the quantity, the quality, the similarity degree
and the time concentration degree) indeed have significant effect on
consumer’s purchase intention through influencing their perception
of these speech information. Additionally, the influence mechanism
between paid posters’ positive comments and negative ones is dif-
ferent. That is to say, in the speech environment of different emo-
tional tendency, consumer’s perception of the paid posters’ com-
ments attributes is different and will affect the purchase intention in
the end. It is worth pointing out that whether in positive or negative
speech environment, the quality of comments always play the most
important role in affecting consumer’s purchase intention which in-
dicates that sellers hire cheap paid posters to release comments with
low quality will reduce consumer’s purchase intention on the con-
trary. Therefore, sellers should consciously resist the marketing tool
of paid posters and government should also take effective measures
to control paid posters’ behavior.

Key Words Paid Poster; Online word of mouth; Consumer’s Per-

ception; Consumer’s Purchase Intention
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